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Where does this representation of business fit into our reading on the History of Business?  Does it follow the classical model or the managerial model of business? o Provide clips/quotes as examples
Mad Men Season- 1 is a business-oriented series that has reflected a lot of society's commercial practices. Mad Men's topics are business-related, and the film depicts and symbolizes corporate issues. Several economic themes appear on the business side, including consumer preference, competitiveness, perpetual transformation, invention, ability, and the partition of work. The story threads alternate amid the agency and the characters' secluded lives. Consumer choice is the primary factor behind advertising, according to the Mad Men series. Don Draper is frequently seen assembling with customers to converse their company requirements. In terms of their clients, the managers converse their accomplishment or letdown (Soetaert & Rutten, 2017).
The traditional purpose of business is to provide goods and services to the customers. In Mad Men Season-1, we see the traditional purpose of business being compromised. Business has been turned to be a place where infidelity and sexism takes place. In the film, men frequently enter into sexual relationships with women. Women employees are sexually harassed by their male bosses. This is a common phenomenon in today’s workplace environment. Peggy is the character at the receiving of the sexual harassment and hostility of her male colleagues. Thus, we would say that the show does not reflect the traditional purpose of business. The show has converted the purpose of business to show the problems that many employees face today. 
The Mad Men Season-1 is based on a traditional (classical) model. According to classical management theory, workers have just physical and economic needs. It prioritizes labor specialization, centralized leadership and decision-making, and profit maximization over social concerns and job satisfaction. This is what we see in the film. There are no social concerns or job satisfaction for the employees. 
What societal influences are conveyed in this portrayal of business? 
The societal difficulties of race, class, gender, and sexuality are addressed in the classical business model as depicted in the Mad Men Season-1. The elements above, such as race, gender, sexuality, and class, significantly impact society. The Classical Model contends that society is best served by a diversity of institutions, each serving a specific function. The essence of this theory is to pass laws that encourage an ethical balance between the dual mandates of striving for profitability and helping society as a whole. Corporations should minimize any social initiatives that add expenses and lower earnings to fulfill their institutional obligation to society.
The breadth of management attitudes toward social responsibility is defined by two opposing ideologies or models: economic and socioeconomic. According to the traditional definition of business, a company exists to provide high-quality goods and services, make a respectable profit, and create jobs. Corporate social responsibility goals include giving back to the community, contributing in philanthropic initiatives, and delivering positive societal value. To make a difference and build a positive brand, businesses are increasingly resorting to corporate social responsibility.
What is the view of the worker and their contribution to the organization in this depiction of business?
[bookmark: _GoBack]The traditional management perspective evolved during the Industrial Revolution. It assumes that people are fundamentally lazy. As a result, their bureaucracy, career development are based on technical qualifications. The traditional management philosophy is based on the premise that workers' only needs are physical and monetary. It prioritizes labor specialization, centralized leadership and decision-making. Social concerns are not regarded (Mandysová et al., 2019).
 How would you categorize how the role of business in society was depicted after watching your show? 
Mad Men Season-1 delves at a variety of social issues that have an impact on business. Sexism, white privilege, ambition, racism, addiction, materialism, and counterculture are just a few topics that she tackles with great success. I believe the role of business was tarnished by how characters behaved in the show. Instead of working hard to ensure success of business, the employees turned into sexual relationships and racism. This is not what business should entail. Business organizations should promote equality, moral behavior and other virtues and not what we see in Mad Men Season-1. 
Describe how this contrasts with your group's definition of how business and society interact
Business and society are inextricably linked and interact. A business's role in society is to manufacture and distribute goods and services to meet public needs or demands. Without some economy, society would not exist, and businesses make up the global economic system. Businesses are founded solely to address the requirements of the social order in goods and services, and making returns (Bapuji et al., 2020). Businesses purchase items from society and put them through a number of processes in order to produce a finished product that benefits society. Corporate Social Responsibility is divided into four categories: environmental conservation, philanthropy, volunteerism and diversity and labor policies. The society buys commodities from the business while the business reciprocates through corporate social responsibility. This is the mutual relationship between business and the society. It is important for business to engage in corporate responsibility because it helps build the organization’s public image and leads to more profit. Additionally, socially responsible companies attract top-tier employees and increase customer loyalty. 













References
Austin, G., Dávila, C., & Jones, G. (2017). The alternative business history: Business in emerging markets. Business history review, 91(3), 537-569.
Bapuji, H., de Bakker, F. G., Brown, J. A., Higgins, C., Rehbein, K., & Spicer, A. (2020). Business and society research in times of the corona crisis.
Mandysová, I. (2019). Classical management biases and behavioral approach comprehension. Scientific papers of the University of Pardubice. Series D, Faculty of Economics and Administration. 46/2019.
Soetaert, R., & Rutten, K. (2017). Rhetoric, narrative and management: learning from Mad Men. Journal of Organizational Change Management.


